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Situation Analysis

Marching Inc. has been given the task to create a public relations plan for our client know as Multi Media Pros. Are team had to create a buzz using many different communication strategies. Some of the goals we tried to accomplish was to recreate his website to 2.0, create a news release that could be printed in newspapers, and a backgrounder that describes the business and the people behind the business. Marching Inc reached their goals and made Rich Chadwick of Multi Media Pros very happy.

Objectives
· Update webpage to web 2.0
· Acquire at least three testimonials from clients of MMP

· Create a survey for customers to fill out after purchase of a product

· Create an interactive blogs that will have new post monthly.

· Cross market with our other client Karen Andrew of Buying Thyme

Messages
· Multi Media Pros is your one-stop digital studio for an excellent quality radio and television ad for a good price.
Target Markets


Both Horizontal and Vertical Media

· Online Tech magazine (Wired)

· Local newspapers (Salem news, Salem State Log)

· Regional (Boston Globe, The Phoenix, Boston Herald)
Strategies (In order of the objectives listed above)
· Created a slide show on Microsoft power point to show many design ideas for the website.
· Talk to a company in the enterprise center who is working with Multi Media Pros (Fit Force) Other testimonial will be given to us by Karen Andrews of Buying Thyme
· The survey will be created on either SurveyMonkey.com or ConstantContact.com
· Create A walkthrough video profile of Buying Thyme for a television/online advertisement created by Multi Media Pros
