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121 Loring Avenue Suite 220 Salem, MA
 (978) 745-3629

Fax (978) 745-5670
GOOGLE ADVERTISING ADWORDS

HOW IT WORKS

· Target the right user in the right context 
Using your keywords, Google's contextual targeting technology can automatically match your ads to web pages in our content network that are most relevant to your business. 

· Contextual targeting-is an extension of search advertising. Just as users can search for keywords on Google and see ads related to those keywords, visitors to content network sites can see ads related specifically to the content they're viewing on a web page. 

· How contextual targeting works
Google continually scans the millions of pages from the content network to look for relevant matches with your keywords and other campaign data. When we find a match, your ad becomes eligible to run on that page. Google's extensive web search and linguistic processing technology can decipher the meaning of virtually any content network page to ensure we're showing the most relevant ads.

ADVANTAGES

· You run your Ads on the days and times that you want to
· Multiple ads per keyword. Google tracks individual ad performance to help you monitor which ones perform well.
· Ads go live almost immediately once you create them
· Billed only for clicks received, after they're received
COST

· Set your budget 
There's no minimum spending requirement--the amount you pay for AdWords is up to you. You can, for instance, set a daily budget of five dollars and a maximum cost of ten cents for each click on your ad.

· Avoid Guesswork 
We provide keyword traffic and cost estimates so you can make informed decisions about choosing keywords and maximizing your budget.

· Pay only for results 
You're charged only if someone clicks your ad, not when your ad is displayed.
Activation Fee



$5.00

*Minimum Cost/Click (CPC)

$0.01 & up, depending on keyword quality 

Minimum cost/1000 impressions (CPM)
$0.25

Minimum Payment



$10.00

*Minimum CPC
Minimum cost-per-click base rates depend on your location and currency settings. You may need to bid higher than the amount listed here to show your ad; your minimum CPC rates can fluctuate for each keyword or placement based on relevance (or Quality Score). 


Regional and Local Targeting: Sharpen Your Advertising Focus 
· How does this benefit me? 
· When you target regional and local areas, you can reach the prospects who are most appropriate for your business and you can write ads that highlight special promotions or pricing based on geography. 

· Which ad targeting option is right for me?
Use regional and city-level targeting if you know which specific cities and regional areas are appropriate for your market. Choose customized targeting if you want to define your own target area. Indicate your area by choosing a point and a surrounding radius or by picking points to define a border. 

· How does this work? 
The AdWords system may analyze a searcher's query (for example "London florist") to establish what location that person is searching for. The system may also take note of the person's Internet Protocol (IP) address to see where he or she is searching from. 
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